The Textile and Apparel (T & A) industry has become an important sector in Mongolia, which provides income and employment for almost 30 percent of the population (Lecraw, Eddleston, & McMahon, 2005) . Mongolia is the second largest cashmere producer in the world, with about 28 percent of the world's production, after China (USAID, 2011). Despite the significant presence of the T & A industry in Mongolia, the current T & A curriculum in Mongolian higher education is not up to the standard of meeting the needs for the T&A industry. Present researchers found that previous research assessed the T & A curriculum in developed countries like the U.S. (Hines & Swinker, 1998) ; however, little academic research has assessed the T & A curriculum in third world countries (e.g., Mongolia). Thus, the purpose of this research is to assess the T & A curriculum in Mongolian higher education to provide some fundamental suggestions for improvement meeting the four-year baccalaureate program, MetaGoals, developed by the International Textile and Apparel Association (ITAA, 2008) .
A qualitative research approach was used to investigate the T & A curricula and to identify skills and attributes required in the T & A industry in Mongolia. Individual semistructured interviews using purposeful sampling collected data from academia and industry professionals in Ulaanbaatar, Mongolia. Seven professors and five industry professionals participated in the interview. The interview questionnaire was developed in English and translated into Mongolian by a researcher fluent in both English and Mongolian. Prior to conducting the interview, the translated questionnaire was pretested by two native Mongolian graduate students at one of the universities in Mongolia. The pretests ensured the wording clarity of the questionnaire. All interviews were audio recorded for transcription with the participants' permission. The transcribed data were interpreted by the researchers using the qualitative techniques suggested by Miles and Huberman (1994) . The researchers perused each interview transcript and then compared across the transcripts to gain a comprehensive understanding from the participants' perspectives. This data analysis involved data reduction, part-to-whole comparison, categorization, and integration.
The professors described the current curriculum in the T & A program and the career options after graduation. The industry professionals evaluated the skill levels of the T & A program graduates. Then, the professionals revealed the skills and attributes that were essential in the Mongolian T & A industry in which the graduates were not well trained. Both industry professionals and professors provided suggestions as to how to improve the current T & A curriculum at the colleges and universities. Results from both academic and industry participants indicated that six courses were currently missing in the T & A curriculum: 1) brand management,
